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July’s Theme: |
Sun Safety

This month, on our client only portion of our

website, you will find the following tools for yo
to utilize:

-Monthly Employee Newsletter: k
This month, learn Fourth of July safety, tips for traveling with children, medical pre-
certification, the benefits of cleaning, and a tasty recipe for a blueberry tart.

-Monthly Flyer — Skin Cancer: Are You Safe in the Sun?
This month’s flyer lists the types of sun damage, symptoms of skin cancer, and
how to prevent sun damage.

-Monthly Poster — Are you Safe in the Sun?
Instead of a poster this month, you will find a payroll stuffer which lists tips on how
to reduce dangerous sun exposure.

Only clients of LaMair Mulock Condon Co. are able to access these free monthly resources, as a value-added
service. Please contact Amanda Moser at amanda.moser@Imcins.com to be set up with a username and
password.

Wellness News Happenings

Colon Cancer Screenings Up, Breast Rate Stalled
Older Americans are getting tested for colon cancer, with nearly two out of three
getting recommended screenings. Read more...

Pfizer Gets EU Approval for Kids' Cholesterol Drug

The European Union has approved a new chewable form of cholesterol
blockbuster Lipitor for children 10 and up with high levels of bad cholesterol and
triglycerides, a type of blood fat, Pfizer said Tuesday. Read more...

For information on wellness news, visit our HealthMatters website and click on
“Healthy Happenings”.
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Tis' the season for races! Here are
just a few of the races taking place
in the month of June. For a more
complete list or for more information
please visit the Fitness Sports
website at

July 10th;

Garner, 1A
10K & 2 mile

5K - 7am, Hudson, IA

July 17t

Okoboji, IA

8am, Fross Park
Center Point, 1A

July 24th;

7:30am, Town Square
Polk City, 1A

8:30am,
Prairie Ridge Aquatic Center
Ankeny, IA

July 31st

7am, Raccoon River Park
West Des Moines, I1A

8am, Valley Bank
Pleasant Hill, IA

Health care reform may spur more

office wellness programs

By CINDY KRISCHER GOODMAN

McClatchy Newspapers

It is lunchtime, and dozens of workers at University of
Miami's medical campus are running on treadmills,
stretching in yoga classes and lifting weights in an
on-site gym the size of a football field. Anne Auguste
emerges from a spinning class drenched in sweat and

proclaiming she feels energized.

"l look good and | feel good," Auguste said. "If you work here, there's no reason not to

be physically fit."

The University of Miami has spent $40 million to build and maintain two on-campus
wellness centers and offer programs to get its employees fit and healthy. It even has
offered financial incentives to encourage participation from those less enthusiastic than
Auguste, such as $150 medical premium credit for participating in an online health

assessment and a 20 percent rebate on their wellness center membership.

But like many other employers, the university still is grappling with whether its

investment in wellness pays off and how far to go in coaxing employees to participate.

As wellness programs continue to proliferate, this question becomes increasing valid:
With employers picking up more health care costs, whose business is it if you are

healthy - yours or the company you work for?

"It's not clear where the line is or should be between personal responsibility and
employer involvement," said Kevin Volpp, director of University of Pennsylvania's

Center for Health Incentives.

In the last few years, corporate wellness programs have been fueled by employers'
desire to curb increases in health care costs, cut back on absenteeism and make
employees more productive. Even when other benefits were cut during the recession,
experts say, companies continue to add wellness programs. Now, with health care
reform ready to kick in, more employers are poised to dangle financial incentives and

use creative measures to get their workers healthier.

Beginning in 2014, under health reform, employers can offer greater incentives to
employees for participating in corporate wellness programs or meeting certain health
targets. Those incentives can include reduced premiums, cash rebates or
merchandise. At least a third of U.S. companies already offer financial incentives or

are planning to introduce them, Volpp said.
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Some employers have gone a different route coaxing participation in wellness programs through heavy handed measures. Whole Foods
CEO John Mackey caused a stir earlier this year when he announced employees' biometric screenings would determine what discount

level they'll receive on health insurance. Those with BMI over 30 would not qualify for a discount at all.

Critics call Mackey's heavy-handed way of measuring health "arbitrary" and claim it gives a bonus to those who already are genetically

thin.

But as America fights a seemingly intractable obesity problem, health care costs are soaring. And with the new health care reform law,

more companies may have to deal with the burden.

"Employers have to do something. Waiting for workers to get healthier on their own just isn't working," Volpp said. "Most employers are

still trying to figure out what's appropriate.”

If employee health is a personal matter, often employees know how to get healthy, but aren't taking action.

Gary Levin said he had all kinds of excuses for avoiding exercise and only took action when his employer stepped in. After a company-
administered health risk assessment, Levin, administrative director of Florida Cancer Data at University of Miami, received an e-mail

invitation encouraging participation in a cardiovascular group program three nights a week. They offered him a financial incentive to sign

up.

Levin meets with a trainer who works with a small group to lose weight and build strength. His participation means he must leave his

office by 3:45 p.m. three times a week, requiring flexibility in his schedule. "They have given me motivation and opportunity.”

Of course, the danger in incentives is that employees will collect and fall back into their old behavior.

Volpp pointed out that changing behavior in the long term, particularly with weight loss, is difficult to do, tricky to measure, and often does

not pay off for employers.

A Miami food distributor pointed out to me: "Why should | spend money on long term results when there's no guarantee that the employee

will stick around? And, by adding financial rewards, will that really change a person's behavior? It's like paying your kids to study."

Rose Stanley, work-life practice leader with WorldatWork, a global human resources association, believes it would take at least three to

five years before a company would see significant results in reduced costs - and longer if the corporate culture needs to change, too.

University of Miami realized it stood a better chance of employee participation if its culture supports wellness. It has instructed managers
to encourage staff to attend wellness classes and to be flexible in allowing them time to go. The university is now including they are

evaluated on what they've done to promote wellness in their department.

Jennifer Cohen, director of UM Benefits, said figuring out return on investment is "like finding the Holy Grail." The university just began

tracking wellness spending in January 2009 and expects it to take years to determine a possible payoff.

"You can't measure what you save when someone avoids going to the emergency room," Cohen said. But: "At the end of the day, we

know it's better to help people get healthy. There's inherent value.”

ABOUT THE WRITER Cindy Krischer Goodman is CEO of BalanceGal LLC, a provider of news and advice on how to balance work and life. She can be

reached at balancegal@gmail.com. Read her columns and blog at http://worklifebalancingact.com/.
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